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STEPS:


1. Register to attend our webinars 


2. Attend the webinar 


3. Email us at ceu@hingemarketing.com 
Subject Line: SMPS CEUs webinar credit


4. Receive Certificate of Completion after  
attending webinar


5. Report your CEUs to SMPS

Hinge is an SMPS Approved Provider of continuing 

education units (CEUs)!

SMPS CEU

CEUs
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What is a brand?


Why rebrand?


Planning and budgeting for a rebrand


A step-by-step approach to a successful rebrand


Q&A

Agenda
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What is a Brand?
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Common brand misconceptions

	Your brand is not your firm’s name


	Your brand is not your logo or tagline


	Your brand is not your website or marketing collateral


	Your brand is not your mission statement


	Your brand is not your advertising



Brand = Reputation x Visibility
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Why Rebrand?
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Why rebrand?

The marketplace (including competitors) have changed


Your buyers have changed


Your firm has changed


Your firm’s strategy needs to be updated
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The powerful benefits of a successful rebrand

INCREASED VISIBILITY

Changes in website 
traffic

Sources of website 
traffic

Social Media 
followers

Example Metrics:

INCREASED PERCEIVED EXPERTISE GROWTH IN ONLINE LEADS

Downloads of 
premium content

Webinar attendance

Blog traffic

Example Metrics:

Online form fills

Calls-to-action on 
website

Example Metrics:
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Planning & 
Budgeting for a 
Rebrand



How long does a 
rebrand take?

Planning & Budgeting
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Time considerations

Size of your firm (larger firms take longer)


The number of decision makers (fewer is faster)


The amount of research required


Number of marketing deliverables


Scale of internal launch


Responsiveness of your team


Does your firm need a new name?
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Typical timeline for brand strategy refinement
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Typical timeline for basic rebranding



Rebrand: A Step-by-Step Process for Professional Services  |  16

Typical timeline for comprehensive rebranding



How much does a 
rebrand cost?

Planning & Budgeting
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Factors that increase cost

Lack of pre-existing research on target audience


Need for key branding elements, such as new name and logo


More complicated website requirements


Need for extensive internal brand education and launch


Scope of external launch



Rebrand: A Step-by-Step Process for Professional Services  |  19

Typical budget for brand strategy refinement
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Typical budget for basic rebranding



Rebrand: A Step-by-Step Process for Professional Services  |  21

Typical budget for comprehensive rebranding
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A Step-By-Step 
Approach to a 
Successful 
Rebrand



Start with the business reason
Step 1:
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Before



Research your firm and 
target clients

Step 2:
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A successful rebrand leverages the power of research

Growth by Research Frequency

0%

10%

20%

30%

No research Occasional Research  
(annually or less frequently)

Frequent Research  
(at least quarterly)

24.4%

11.8%11.9%

Annual Growth Rate
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Use positioning and messaging 
to capture your brand strategy

Step 3:
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New Tagline: Conquering Uncertainty


Website Overview Statement: The largest Idaho 
based advisory and CPA firm delivers the information 
and tools you need to conquer uncertainty – and 
build a powerful vision for the future of your business. 
From traditional tax, audit and assurance services 
through complete strategic advisory for every stage 
and need in the business lifecycle, count on Cooper 
Norman as your partner for durable growth and 
success.



Build your brand identity
Step 4:
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Build your website and 
online presence

Step 5:
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The role of your firm’s website

Convert

Purpose

• Establish Marketplace Expertise

• Grow Database

Tactics

• Blog, Video

• Social media

• Speaking engagements

• Networking

Purpose

• Nurture and educate prospects 

and contacts

• Stay top of mind through email 

and offers

Tactics

• Email marketing campaigns

• Webinars

• White papers, research, 

• Reports, case studies

• Grow Database

Purpose

• Convert prospects to meeting.

Tactics

• Consultations

• Demos

Engage

Attract
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Create your new 
marketing collateral

Step 6:
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Launch your brand 
building plan

Step 7:
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Focus 

"We now have the confidence that 
we are focused on what is really 
important.”
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Alignment

"At last we all talk about the firm 
in the same way. What a huge 
difference that makes.”
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Acceleration



Are you ready to rebrand? 
CONSULTATION WITH HINGE

You have questions.  
WE CAN POINT YOU IN THE RIGHT DIRECTION.

How do you market yourself today?


What issues have you had building your firm’s brand?


What factors need to be considered as you develop your plan?

REQUEST A FREE CONSULTATION

https://hingemarketing.com/landing-pages/branding-review-webinar
https://hingemarketing.com/landing-pages/branding-review-webinar
https://hingemarketing.com/landing-pages/branding-review-webinar
https://hingemarketing.com/landing-pages/branding-review-webinar
https://hingemarketing.com/landing-pages/branding-review-webinar
https://hingemarketing.com/landing-pages/branding-review-webinar
https://hingemarketing.com/landing-pages/branding-review-webinar
https://hingemarketing.com/landing-pages/branding-review-webinar
https://hingemarketing.com/landing-pages/branding-review-webinar


Rebrand: A Step-by-Step Process for Professional Services   |  

Thank you! Questions?
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Connect with Hinge 


         www.hingemarketing.com/blog


         www.twitter.com/HingeMarketing


         www.facebook.com/HingeMarketing


         www.linkedin.com/companies/Hinge

hingemarketing.com   |   703.391.8870
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