
Introducing the 
Hinge Research 
Institute



Members look to their professional associations for market 
insights and community. If those insights are high-quality and 
relevant, members are are more likely to renew year after year.

How do you generate unique, high-quality insights? In a word, research. Research-based 
content can help you achieve your goals.
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The Hinge Research Institute:  
Our Story
CRITICAL PROFESSIONAL SERVICES MARKET INTELLIGENCE

If you manage or market a professional services firm—or if your 
organization serves one or more professional services industries—
you know how difficult it can be to get up-to-date information on a 
rapidly changing marketplace. 

Yet the best performing firms rely on timely intelligence to make smarter business decisions. 
Data, when clearly presented and explained, can make any organization more relevant, 
insightful and differentiated.

We created the Hinge Research Institute to equip organizations like yours with the market 
information you need to engage your audiences like never before.

What Is the Hinge Research Institute?
The Hinge Research Institute conducts and publishes independent research on professional 
services firms and their clients. This groundbreaking research is available nowhere else. 

We work with two audiences:

1. For professional services firms: Understanding why some firms 
grow faster than others and how to build a high growth firm of 
your own. 

and

2. For B2B companies and associations: Getting the insights, tools 
and compelling research-based content they need to engage the 
professional services audience.

 
At the Hinge Research Institute, we tackle the tough, fundamental questions that drive pro-
fessional services success. Question like these:

• How do today’s buyers look for, evaluate, and select a professional services firm in 
your industry?

• Why do some firms grow faster than others—and produce higher profits?

• What marketing techniques produce the best results in your industry, and which are 
a waste of time?

STORY OF HRI

The Institute is dedicated to achieving one goal: 

Understanding what drives  
exceptional professional  
services growth.
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• How can regular firms compete with the big players for top talent?

• How do some experts become industry superstars? And how can ordinary experts 
follow their path to prominence?

Of course, the answers—and even the questions themselves—change over time. That’s why 
we monitor the marketplace and update our findings on a regular basis. 

A Division of Hinge
The Hinge Research Institute is one of three divisions of Hinge, the leading branding and 
marketing firm for professional services:

1. Hinge Marketing, our consulting arm, helps professional 
services firms build gorgeous visual brands, develop powerful 
research-based marketing strategies and deliver exceptional 
growth.

2. Hinge Research Institute, our research arm, studies the 
professional services industry and equips organizations that want 
to reach and engage this audience with compelling research-
based content.

3. Hinge University, our online learning platform, teaches high-
growth, high-visibility strategies and techniques to marketers, 
business developers, and professionals across the globe.

Who It’s For
The Hinge Research Institute addresses the needs of two key audiences:

1. Professional Services Firm Decision-Makers and Marketers. Want to learn how 
high-growth firms outperform their peers year after year? We gather the freshest 
data, break it down, and publish our findings. We can also produce custom research 
to answer specific questions about your market.

2. Organizations That Want to Engage Professional Services Audiences. Does your 
organization target a professional services audience? We can equip you with the 
high-value, available-nowhere-else content it takes to make them take notice. 
License our existing research or collaborate on a custom study.

STORY OF HRI

Our ongoing research into over 
30,000 professional services 
firms and buyers of their  
services is changing the way 
firms go to market.
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How We Can Help You
Clients engage us in a variety of ways. Here are some of the most common:

• Purchase one of our industry studies. Want to understand your industry and its 
high performers? Our research reports are the authoritative source for insights into 
professional services firms and their clients.

• License our existing research. License one of our general or industry-specific 
studies and use it to engage your clients and prospects for the next year. Mine it for 
insights, blog posts, social media, webinars, and more!

• Sponsor a study. Put your logo on the cover of an upcoming research study—and 
enjoy the instant credibility and exposure it generates.

• Conduct a custom study. Partner with the most professional services-savvy 
research firm in the world. We’ll design and implement a study to answer your most 
critical questions.

• Leverage our expertise. Whether we produce a webinar together, develop an 
original piece of content, or collaborate in some other way, our expertise can raise 
your profile—and your game.

Ready to discover new ways to engage your audience? There are two easy ways 
to contact us:

hingemarketing.com/research-institute

EMAIL US:

kwaffle@hingemarketing.com
CALL US:

703-391-8870 x115

STORY OF HRI

How to Learn More

“Over the years we’ve collaborated 
with the Hinge Research Institute 
on a book, conducted joint research, 
produced webinars together, and 
marketed to each other’s audiences. 
It’s been a major win for both 
organizations.”

— Mike Schultz, President, RAIN Group



7

HINGE RESEARCH INSTITUTE CASE STORY

How Deltek Used Research-Based 
Content to Grow a Key Market

Deltek, a leading provider of enterprise project software, wanted 
to strengthen its reputation in the consulting vertical—a market 
that represented a tremendous growth opportunity for the firm. 
And Hinge had an intriguing portfolio of assets to reach that 
market, including market research on consulting firms, a high-
quality industry list, ready-to-go studies that could be licensed 
and promoted to prospective clients, veteran webinar presenters, 
and the expertise and resources to create engaging, custom-built 
content on an aggressive timeline.

The results were exceptional. The campaign was more successful than any similar  
campaign Deltek had ever launched—reaching and engaging thousands of high-caliber 
prospective clients.

How it Began
Deltek’s consulting division discovered Hinge through a simple Google search. They had been 
working with another research firm for a number of years, but they were looking to audition 
a new partner. After talking to Hinge’s research arm, the Hinge Research Institute, Deltek 
decided to license the consulting edition of Hinge’s annual High Growth Study for one year.

Deltek’s timing worked to its advantage. 
When they closed the deal, the research 
was already half a year old. So Deltek 
asked if they could license the current 
study for six months and the upcoming 
version for the last six months. They  
were able to promote two studies to  
their audience in a relatively short  
period of time!
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A Spirit of Collaboration
To promote the research and provide some direct exposure to new prospects, Deltek and 
Hinge collaborated on a live roundtable event in Tysons Corner, Virginia, bringing together a 
panel of industry experts and a receptive audience. In addition, both organizations promoted 
the study and the event to their respective email lists.

Springing into Action
In the spring of 2020, Hinge and Deltek collaborated on a brand new piece of content—a 
rich playbook of strategies and tactics that consulting firms could use to grow and advance 
their businesses. To give it extra credibility, we incorporated key findings from our research 
and described real-world examples. We wanted the playbook to be an unbiased piece of 
educational content, so we avoided promoting Deltek’s products directly in the copy. Yet we 
were able to convey through context that Deltek could help businesses achieve these goals.

Deltek promoted the finished piece to their list 
and offered for download on their website. We 
had divided the playbook into four sections, 
each of which could be promoted to prospects 
in different quarters of the year. And each 
section also included a standalone checklist, 
which gave Deltek four additional pieces of 
content to deploy in their marketing program.

The content was an instant success. In fact, 
other divisions in the firm began using the 
playbook in their own business development 
activities.

CASE STORY: DELTEK
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Online Training
Hinge also collaborated with Deltek’s team in other ways. Notably, we conducted joint 
webinars using material from the research and the playbook to attract new prospects 
and build interest in Deltek’s offerings. One of the webinars addressed the challenges of 
consulting in a virtual world. Offered early in the pandemic, it attracted an unusual amount 
of attention. Another webinar—on the topic of high growth—was one of the division’s top 
performers.

Exceptional Performance
The results from Deltek’s collaboration with Hinge have been 
tremendous. The webinars generated record numbers of registrants, 
and the high-growth webinar became their top generator of 
qualified leads.

And in just a few months, the playbook has already become Deltek 
Consulting’s number 1 download—outperforming the number 2 
download by 57%. The piece performed so well that it is being 
translated into multiple languages for a global rollout.

How You Can Be Like Deltek
Deltek recognized that Hinge had something extraordinary to offer its clients—unique 
industry-focused research and deep knowledge of the professional services marketplace. 

If your organization wants to engage a professional services audience in new ways, Hinge has 
the research-based content, specialized expertise and award-winning design team to attract 
and persuade a whole new base of prospects.

CASE STORY: DELTEK

The playbook became Deltek 
Consulting’s number 1 
download—outperforming the 
number 2 download by 57%.

GERMAN

Learn more about what the Hinge Research 
Institute can do for you.

CONTACT US

https://hingemarketing.com/contact-hri-linkedin
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HRI | Research Licensing

LICENSING

Existing Research Asset Licensing
Commissioning a custom research study may be the best solution for some businesses, but 
that approach may not fit every budget or schedule. For many organizations, licensing an 
existing piece of research can be a more attractive and affordable option.

Studies and Reports from the Hinge Research Institute
The Hinge Research Institute (HRI) has a variety of studies and research-based materials that 
are available to license. These include broad professional services-focused research studies, 
industry-specific research studies, special reports, books, and guides.

Here are just a few examples:
• Research studies: Employer Branding  

Study; High Growth Study; Inside the Buyer’s 
Brain Study

• Executive Guides: Getting Back in the Game: A 
Playbook to Help Professional Services Firms Win 
Under “The New Normal”; Research as Content: 
A Guide for B2B Marketers, The M&A Guide 

for Professional Services Firms, The Marketing 
Planning Guide for Professional Services

• Books: Online Marketing for Professional 
Services, Spiraling Up: How to Create a High 
Growth, High Value Professional Services Firm, 
The Visible Expert®

• The cost of licensing existing research  
is far less than commissioning a custom study

• Flexible licensing periods and terms

• Materials are available immediately—no 
waiting months for the data to come in

• Unlimited, global licenses are available so 
anyone in your organization around the world 
can use the licensed content

• Engage your prospects and build their trust 
with less effort and greater speed

• Organizations that use research on a regular 
basis are more likely to grow faster and be 
more profitable than average (source: High 
Growth Study: 2021)

See all current research 
studies and research-
based materials:  
hingemarketing.com/
library

For more information 
on sponsoring research 
with the Hinge 
Research Institute, 
please contact Kelly 
J. Waffle at kwaffle@
hingemarketing.com

Why License from the Hinge Research Institute?

mailto:kwaffle%40hingemarketing.com?subject=
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HRI | Research Sponsorships

SPONSORSHIPS

Why Sponsor Research?
Licensing research has a lot of advantages, but sponsoring a research study amplifies the 
benefits. When an organization becomes a sponsor, they are associating themselves with 
the piece of research and positioning themselves as thought leaders. When your logo 
appears on the cover of an important research study, you establish instant credibility and 
trust. Sponsoring research is also a great way to build visibility, engage new prospects, and 
push a sales opportunity from “maybe” to an enthusiastic close. 

Benefits of Sponsoring Our Research

• Your company logo will appear on the cover 
of the sponsored research report

• Place a full-page ad in the sponsored full 
research report and the executive summary 
(if available)

• Participate in a panel-based webinar 
describing the research

• Participate in Hinge’s podcast, The Visible 
Expert

• Employer Branding Study

• High Growth Study 2021: Accounting & 
Financial Services Edition

• High Growth Study 2021: Architecture/
Engineering/Construction (AEC) Edition

• High Growth Study 2021: Consulting Firm 
Edition

• High Growth Study 2021: GovCon Edition

• High Growth Study 2021: Law Firm Edition

• High Growth Study 2021: Technology & 
Software Edition

• Inside the Buyer’s Brain: Accounting & Financial 
Services Edition

• Inside the Buyer’s Brain: Architecture/
Engineering/Construction (AEC) Edition

• Inside the Buyer’s Brain: Consulting Firm Edition

• Inside the Buyer’s Brain: GovCon Edition

• Inside the Buyer’s Brain: Technology & Software 
Edition

Eligible Research for Sponsorships

See all the existing 
research at hingemarket-
ing.com/library/format/
research_studies

For more information 
on sponsoring research 
with the Hinge 
Research Institute, 
please contact Kelly 
J. Waffle at kwaffle@
hingemarketing.com

http://See all the existing research at hingemarketing.com/library/format/research_studies
http://See all the existing research at hingemarketing.com/library/format/research_studies
http://See all the existing research at hingemarketing.com/library/format/research_studies
mailto:kwaffle%40hingemarketing.com?subject=
mailto:kwaffle%40hingemarketing.com?subject=
mailto:kwaffle%40hingemarketing.com?subject=
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HRI | Custom Research

ORIGINAL RESEARCH

When you need answers, the Hinge Research Institute is here
Commissioning custom research is the only way to get specific answers to specific 
questions about specific audiences. When you need to dive deep into a special issue or 
group, licensed or sponsored research just won’t get the job done. Whether you need to 
undertstand your clients more keenly or want to take a thought leadership position in  
your industry, custom research can supply insights that are exceptionally insightful, timely 
and relevant. 

What’s does custom research include?
We design every custom research study from the ground up. While no two studies are alike, 
here are a few of the components in a typical study: 

Why commission custom research from the Hinge Research Institute?
The Hinge Research Institute is one of the most experienced and respected names in 
professional services research. Here are just a few of benefits of working with us:

• Specific industry insights can help you make 
better decisions and validate strategy

• Position your firm as a subject matter expert 
and industry leader

• Drive visibility, leads, and prospect 
engagement. Use the findings in email 
campaigns, webinars, blog  posts, articles, 
social media posts, marketing and sales 
collateral, videos, and more

• Build trust faster with your prospects—and 
reach new markets.

• Grow faster. Organizations that use research 
on a regular basis are more likely to grow 
faster and be more profitable than average 
(source: High Growth Study: 2021)

• Online survey (quantitative and/or 
qualitative)

• In-depth phone interviews

• Subject matter expert phone interviews

• Expert analysis and narrative

• Data and high-quality report design

• Co-branded webinar led by one of our senior 
research analysts

For more information 
on conducting research 
with the Hinge 
Research Institute, 
please contact Kelly 
J. Waffle at kwaffle@
hingemarketing.com

mailto:kwaffle%40hingemarketing.com?subject=
mailto:kwaffle%40hingemarketing.com?subject=
mailto:kwaffle%40hingemarketing.com?subject=
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How the Hinge Research Institute 
Can Help

The Hinge Research Institute provides comprehensive 
marketing research services to advance branding, market 
intelligence, and marketing initiatives for professional services 
organizations. HRI offers:

• Custom research studies

• Co-branded webinars and live events  
with senior research analyst participation

• Exclusive study sponsorships

• Licensing of Hinge’s existing and  
future content

• Promotional access to Hinge’s  
extensive database

• Research-based content development

• Research advisory

Learn more about what the Hinge Research 
Institute can do for you.

CONTACT US

https://hingemarketing.com/contact-hri-linkedin
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About Hinge

Hinge is a leader in branding and marketing for professional 
services firms. We help firms grow faster and maximize value.

Our comprehensive offerings include research and strategy, brand building, award-
winning creative, high-performance websites, and outsourced marketing. And at Hinge 
University, your team can learn all the marketing skills and strategies they need to take 
your firm to a higher level of performance.

Hinge also conducts groundbreaking research on professional service firms. We have 
identified a group of firms that grow 5X faster than average. We can show you how 
they do it and how you can reproduce their success.

To view our full library of research reports, whitepapers, webinars, and articles,  
please visit www.hingemarketing.com/library.

www.hingemarketing.com

703-391-8870
1851 Alexander Bell Drive, Suite 350
Reston, VA 22191

https://hingemarketing.com/hinge-university
https://hingemarketing.com/hinge-university
https://hingemarketing.com/library
http://www.hingemarketing.com

