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SMPS CEUs

Hinge is an SMPS Approved Provider of continuing education units 

(CEUs)!

Steps: 

1. Register to attend our webinars  

2. Attend the webinar 

3. Email: ceu@hingemarketing.com  
Subject Line: SMPS CEUs webinar credit 

4. Receive Certificate of Completion after 

attending webinar 

5. Report your CEUs to SMPS

mailto:ceu@hingemarketing.com


Workshop Instructor

Elizabeth Harr 
Partner, Hinge Marketing 
eharr@hingemarketing.com 

Connect with me on LinkedIn:  
in/eharr 

Connect on Twitter: @ElizHarr

mailto:eharr@hingemarketing.com?subject=


The Visible Expert

A professional who has attained high visibility and 
a reputation for expertise in their industry niche. 



Phase 1.  
The Strategy

Phase 2.  
The Build

Phase 3.  
The Rollout
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What We’ll Cover Today
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What is a High-Performance Website? 

Clear Messaging and Professional Imagery 

The Importance of Responsive Design 

Educational Content  

Optimizing Your Website for Search Engines  

Including Offers and Calls-to-Action 
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What is a  
High-Performance Website?



High-Performance Website



Today’s Worksheet



Clear Messaging and  
Professional Imagery



80.8%
of professional services buyers  

check out your website.

Source:	Referral	Marketing	for	Professional	Services	Firms	Research	Report	



#RethinkingReferrals

Source:	Referral	Marketing	for	Professional	Services	Firms	Research	Report	

43.6%
rule out referrals because they couldn’t 

understand how the firm could help them.



Your website should convey  
your overall brand positioning.



3 Simple Questions



What do you do?

3 Simple Questions



What do you do?

3 Simple Questions

Who do you do it for?



What do you do?

3 Simple Questions

Who do you do it for?

Why should clients choose you?



Imagery sends a message  
about the quality of your brand.





















The Importance of 
Responsive Design



graph growth of mobile searches



42% 58%
of American  
adults have  

a tablet

of American  
adults have  

a smartphone



Mobile-friendliness is now  
a search ranking signal. 

Google’s Mobile Search Update



Responsive Design



Educational Content



Content that is useful to your clients and 
showcases your expertise.

What is educational content?



Educational Content is Not…

Brochures TestimonialsCase Studies

Syndicated 
Content

Faux  
White Papers

Marketing 
Copy



There are two types of content.



Stock Content

Purpose 

Focus 

Access 

SEO 

Examples 

Issue level 

Requires registration  

Premium quality to demonstrate expertise 

Optimize titles and landing pages only 

Guides, ebooks, research reports



Stock Content



Your stock content needs a home… 



Resources Page or Library



Resources Page or Library



…and a front door. 



Landing Page



Landing Page



Draw traffic 

Topic 

Open access 

Optimize titles and 
content 

Blog posts, articles, 
videos, social media 

Flow Content

Purpose 

Focus 

Access 

SEO 

Examples 

Topic level 

Open access 

Draws traffic 

Optimize titles and content 

Blog posts, videos, articles, social media 



Flow Content



Some of your flow content  
goes out into to the world.  





The rest stays at home and lives in your blog.



Building a Better Blog

Longer,  
substantive posts 

(1,000+words)

Demonstrates 
your expertise

Optimized for 
search engines

Includes social 
sharing buttons

Contains offers 
for deeper 

engagement

Includes 
cross-links

Stream of 
fresh content



Blog No-No’s

Your News  
and Events

Who Joined 
Your Firm

Your 
Community 

Service
Miscellaneous 

Announcements



Social media 
sharing buttons

Cross-links



Stock 
content offer

Cross-links



Optimizing Your Website  
for Search Engines



SEO is a technique designed to make your 
content easily accessible to the right audiences 

through organic search. 

What is search engine optimization (SEO)?



How to Think Like a Search Engine

• Relevance (keywords) 

• Website authority (links) 

• User experience (responsive) 

• Technology (optimizing)



Do keyword research to understand what terms 
people are searching for and your capability for 

ranking for those keywords.



Simple, Free Research Methods

Google Auto-Populate

Google Related Searches



Google Trends



Google Adwords Keyword Planner



Google Adwords Keyword Planner



Google Adwords Keyword Planner



Moz Analytics - Paid



MozKeyword Planner

Aim for 
keywords with 
difficulty lower 
or just above 
your website 

authority



Choosing the Right Keywords

• Balance volume, difficulty and relevance  

• If the keyword is highly targeted, the prospect searching it will most 

likely be more qualified 

• Broader keywords can attract a larger, less-qualified audience



Find a balance of

Volume

Difficulty

Relevance

Choosing the Right Keywords



Broad Keywords Specific Keywords

Audience will be larger, 
but less qualified

Audience will be smaller, 
but more qualified



Implementing the the keywords in titles, title tags, 
meta descriptions and within your content.



Titles



Title Tags



Meta Description



Within Content



Including Offers  
and Calls-to-Action



Stage 1 
Attract Prospects 

Stage 2 
Build Engagement

Stage 3 
Turn Opportunities  
into Clients

Offers to expose 
visitors to other 

content

Offers to move 
prospects through 

the funnel









Checklist

Clear Messaging and Professional Imagery 

Responsive Design 

Educational Content 

SEO 

Offers



How?
Register at: http://goo.gl/thcgt6

Join our next hands-on Visible Expert Workshop: 
The Visible Expert Toolkit

Build a lead-generating marketing toolkit that’s proven to work. 

Wednesday, January 27 at 1:00pm EST

http://goo.gl/thcgt6


Contact Info

Connect with Hinge  

www.hingemarketing.com/blog 

www.twitter.com/HingeMarketing 

www.facebook.com/HingeMarketing 

www.linkedin.com/companies/Hinge 

www.hingemarketing.com 

703.391.8870 

Elizabeth Harr 
Partner, Hinge Marketing 

eharr@hingemarketing.com 

Connect with me on LinkedIn:  

in/eharr 

Connect on Twitter: @ElizHarr

mailto:eharr@hingemarketing.com?subject=

