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SMPS CEUs 

Hinge is an SMPS Approved Provider of continuing education 

units (CEUs)! 

 Steps: 
1.  Register to attend our no-cost webinars  
2.  Attend the webinar 
3.  Email: ceu@hingemarketing.com - Subject 

Line: SMPS CEUs webinar credit 
4.  Receive Certificate of Completion after 

attending webinar 
5.  Report your CEUs to SMPS 
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Today’s Speaker 

Lee Frederiksen, Ph.D. 
Managing Partner, Hinge Marketing 
lfrederiksen@hingemarketing.com 
 
Connect with me on LinkedIn:  
in/leefrederiksen 
 
Connect on Twitter:  
@HingeMarketing 

Brand Building Guide for 
Professional Services Firms 
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Agenda 

•  What is a professional services brand? 

•  What defines and drives brand success? 

•  The top 5 brand building strategies 

•  Wrap-up and questions 
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What is a Professional Services Brand? 

 

 

Brand strength = Reputation x Visibility 
within the target client group  
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What Does Brand Success Look Like? 

•  A high frequency of referred clients 

•  A high level of self-initiated contacts from potential clients  

•  A high closing percentage  

•  Few competitive bid situations  

•  Premium fees  

•  Ease in recruiting new talent 

•  Publicity comes readily 
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What Drives Brand Success? 

•  A well-defined target audience  

•  Relevance to the success of the target audience 

•  An excellent reputation 

•  High visibility 

•  A premium position 
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Factors Driving Change in the Digital Age 

1.  Technology is making it possible 

2.  Digital natives are taking over 

3.  Time-pressured executives 

4.  Free education is expected 

5.  Expectation of transparency 
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The Top 5 Brand Building Strategies 

1.  Content marketing 

2.  Develop Visible ExpertsSM 

3.  Cultivate blogger and partner relationships 

4.  Seek high profile clients and case stories 

5.  Dominate the social media space 
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1 CONTENT MARKETING 
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Content Marketing 

 

Provide a steady stream of useful and educational  

information to potential clients and influencers to develop  

trust and highlight expertise. 
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The Case for Content Marketing 

•  It demonstrates expertise. 

•  It lets prospects understand your thinking and approach. 

•  Search engines love content. 

•  It helps qualify and nurture leads and build your brand. 

•  It’s less expensive than traditional outbound marketing. 

•  It works around the clock and around the globe. 

•  Online leads from content drive growth and profitability. 
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Content Marketing Strategy 

•  Determine content topics and types of content pieces to 

create based on those topics. 

•  Establish frequency of content pieces. 

•  Create a promotion plan. 

•  Establish metrics to track and define success. 

•  Designate resources such as strategists, writers, designers, 

and analysts. 
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Real World Example: PeopleMetrics Blog 
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Real World Example: PeopleMetrics Research Reports 
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Real World Example: PeopleMetrics Guides 

17	  



#HingeBrand 
 

Growth of Keywords 
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Growth of Search Traffic 

19	  



#HingeBrand 
 

Growth of Leads 
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Firms that generate at least 40%  
of their leads online  

GROW 4X FASTER 
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Firms that generate at least 60%  
of their leads online are  

2X AS PROFITABLE 
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2 DEVELOP 
VISIBLE EXPERTS SM 
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What is a Visible Expert? 

24	  

A professional who has attained high visibility and  

reputation for expertise in their industry niche. 



#HingeBrand 
 

The Start of the Journey 

•  Joe’s journey started at Penton. 

•  The 300+ webinars he conducted at Penton helped 
develop his public speaking skills. 

•  In 2007, he launched his own firm, Junta42. 

•  In 2010, after Junta42’s  

      unsuccessful business model,  

      Joe launched the Content  

      Marketing Institute. 
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Joe’s Turning Point: The Next Level of Visibility 

 

 

“I’m on the stage greeting the audience and I’m realizing that 

over 600 people have traveled here — to Cleveland, Ohio — 

from 27 countries, to learn about content marketing from us.  

It was a huge moment.” 
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The Godfather of  
Content Marketing 

“At the end of the day, I’m not smarter than anyone else.  

I didn’t give up and I found a niche where I could  

distinguish myself.” 
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What has been the overall effect on your company? 

•  Without Joe’s Visible Expert status, there wouldn’t be a 

company. 

•  The useful information Joe and the Content Marketing 

Institute provides drives all that they do. 
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Effects on the Firm as a Whole 
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Effects on the Firm’s Brand Building 
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What has been the effect on partnering opportunities? 

•  Due to Joe’s visible expertise, the 

Content Marketing Institute has more 

opportunities than they know what to 

do with.  

•  The company struggles with the 

process to filter. 
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Effects on Professional Partnerships 
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How has it affected your personal billing rate? 

 
 

Over the last 3 years, Joe’s billing rate has increased over 

1,000% 
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Effects on Billing Rates 
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Benefits of Having a Visible Expert in Your Firm 

1.  Helps build a firm’s brand and leads to firm growth. 

2.  Allows for reach to a wider audience, leading to an increase 

in leads. 

3.  Makes sales easier to close, shortening the sales cycle. 

4.  Increases the number and quality of partnership 

opportunities. 

5.  Allows higher billing rates to be charged. 
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3 CULTIVATE BLOGGER 
& PARTNER 
RELATIONSHIPS 
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Cultivate Blogger Relationships 
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Contribute compelling and educational guest blog posts  

and articles to relevant blogs within your industry that have 

similar target audiences. 
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Real World Example: Hinge 
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Real World Example: Hinge 
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Cultivate Prestigious Partners 

40	  

Partner with prominent firms to help one another  

reach your respective business goals and leverage these 

relationships to build traction online. 
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Partnership Opportunities 

•  Conduct a research project together. 

•  Host a joint event, either offline or online. 

•  Produce a premium piece of content together. 

•  Share content to each other’s audiences. 

•  Start a special educational program. 

•  Refer prospects when appropriate. 
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Real World Example: RAIN Group and Hinge 
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Real World Example: RAIN Group and Hinge 
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4 SEEK HIGH PROFILE 
CLIENTS &  
CASE STORIES 
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Leveraging High Profile Clients 

•  Systematically seek out high profile clients. 

•  Invest in producing dramatic results that can be  

widely shared. 

•  Make results a deliberate brand building strategy. 
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Real World Example: Art & Logic 

46	  



#HingeBrand 
 

Real World Example: Art & Logic 
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5 DOMINATE THE 
SOCIAL MEDIA SPACE 
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Social Media Opportunities 

•  Share and promote content pieces, news, and events 

•  Encourage web visitors to share your content 

•  Engage with industry leaders and influencers 

•  Find partnership opportunities 

•  Research and directly engage with prospects 

•  Keep up with industry trends and news 
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Real World Example: ArchDaily 

•  1.2 million fans on Facebook 

•  200 thousand followers on Twitter 

•  20 thousand LinkedIn group members 

•  76 thousand followers on Pinterest 
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Real World Example: ArchDaily 

Their social media dominance has helped lead to: 

•  6.8 million monthly visits 

•  60 million monthly page views 

•  60 thousand newsletter subscribers 

•  High levels of engagement worldwide 

•  Nonstop growth since their first post in 2008 
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The Best Brand Building Strategy 

•  Combine several brand building strategies 

•  Complement these brand building strategies with 

traditional ones 

•  Implement! 
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Free Brand Building Review 
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ü  For webinar registrants only!  
  

›  We’ll discuss: 

•  Key challenges 
•  Your current approach to brand building 

•  Brand building opportunities 
 

Respond to follow-up email or call: 703.391.8870 
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Free Resources 
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Online Marketing for 
Professional Services Inside the Buyer’s Brain 

Available at: www.hingemarketing.com/library 

Rebranding Kit 

Brand Building Guide  
for Professional  
Services Firms 
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Thank you! Questions? 
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Connect with Hinge  
 

         www.hingemarketing.com/blog 

         www.twitter.com/HingeMarketing 

         www.facebook.com/HingeMarketing 

         www.linkedin.com/companies/Hinge 

 
www.hingemarketing.com 
703.391.8870 

Lee Frederiksen, Ph.D. 
Managing Partner, Hinge Marketing 
lfrederiksen@hingemarketing.com 
 
Connect with me on LinkedIn:  
in/leefrederiksen 
 
Connect on Twitter:  
@HingeMarketing 

 


