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How to Research Keywords Using Google
AdWords and Moz Difficulty Tool

Keywords are the words or phrases people type into a search engine to produce a
list of relevant links. From a marketing perspective, they are also one of the most
important components of any SEO program. The right keywords will drive the right
visitors to your content — creating meaningful connections with your most
desirable prospects.

But how do you find the right keywords? In this how-to you will learn how to
research keywords (or, more accurately, keyword phrases) using two popular SEO
tools: Google Adwords and the Moz Keyword Difficulty tool. Both will identify
keywords that are relevant, frequently searched, and unique enough to bring you
success. In case you are wondering, while Adwords is designed specifically for
Google's pay-per-click service, it is useful for more general SEO, too.

To start, you'll need to set up accounts with Google AdWords and Moz. if you
don't already have them. Google's tool is free but Moz is a subscription-based
service (a free 1-month trial is available). You can easily set up Adwords here with
your existing Google account. Click here for Moz.

We also recommend Moz's SEQ Toolbar — it's a free download that will help you
analyze keywords and pages on the fly. Currently, this tool is only available for
Chrome and Firefox web browsers.

Note: If you are a little lost right now, you might want to check out The Basics of
SEO first.

Step 1. Open the Google AdWords Keyword Planner

Open Google AdWords and navigate to Keyword Planner under Tools.
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Step 2. Enter Your Broad Topic to Find New
Keywords

In this how-to, we'll start with the broad topic of “engineering services”. We'll use
our tools to analyze several more specific combinations until we find some great
keywords. Keep in mind that while general keywords such as “engineering services”
may seem like the best fit at first, you may not be able to rank for that keyword if
your website's domain authority isn't high enough (domain authority measures

how easily a website can rank for a given keyword). But it's a good starting place.

You'll see this screen first. Click Search for new keywords to expand.
My Client Center | [ Hinge Marketing ' 4 | Hinge Marketing ( Client ID: 179-729-6180 )

A (;OOSIC AdWords Home Campaigns Opportunities Tools

Keyword Planner
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EY Find new keywords

» Search for new keywords using a phrase, website or category

» Multiply keyword lists to get new ideas

B Plan your budget and get insights for keywords

» Get search volume data and trends

» Get click and cost performance forecasts
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Enter your broad search term (engineering services) under your product or
service. Click Get Ideas.
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~ Search for new keywords using a phrase, website or category

Enter one or more of the following:
Your product or service

engineering services

Your landing page

www.example.com/page

Your product category

Enter or select a product category

Targeting |7 Customize your search |7
All locations Keyword filters
All languages
Keyword options
Google L Show broadly related ideas

Hide keywords in my account

Negative keywords
g — Hide keywords in my plan

Date range |7

Keywords to include
Show avg. monthly searches
for: Last 12 months

Step 3. Select Relevant Ad Group(s)

AdWords will display the results as ad groups. These are groups that target a
shared set of keywords.
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Select the ad group most relevant to your broad search term. In this case you see
“engineering services” on the second line above. This will lead us to a list of
possible keywords to continue our research on.

Step 4. Evaluate Keywords for Search Volume

Your first instinct may be to jump on the most relevant keywords for your services,
but you need to consider a couple of factors first — search volume and difficulty.
Search volume is the best metric to start with. Look for keywords that carry a
volume of at least 100 monthly searches. This is where you will see the best value
for your keyword work.

You'll see on the next image that “engineering design services” and “design
engineering services” command the greatest search volume with 390 and 170
monthly searches respectively. They also fit nicely with our broad search term
(and the services our hypothetical company likely provides). We'll select these to
keep researching.
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Step 5. Evaluate Keyword(s) in the Moz Keyword
L] L]
Difficulty Tool
We're off to a good start; now let's deepen our research. As a final step, we'll
compare these two metrics from Moz:
1. Domain Authority, a measurement that predicts how well a given

domain is likely to rank in Google search results. (You can find it by
logging into Moz, navigating to Open Site Explorer, and typing in your
website’'s URL. You can also find it on the Moz SEO Toolbar.)
2. Keyword Difficulty, which analyzes several factors to determine
how stiff the competition is for a given keyword phrase.

Both metrics use a 1-100 scale that makes analysis easy (Keyword Difficulty
appears as a percentage). The relationship between these metrics is important. If
your Domain Authority isn't strong enough a particular keyword may be out of

reach (at least until you improve your domain authority). This final step will
identify keywords that are easy to rank for and have the potential to rank on the
first page of Google's search results.
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Where to find your Domain Authority in Moz's Open Site Explorer

Log in to Moz and navigate to the Keyword Difficulty Tool. Type or paste in the
keywords your selected in Step 4 and click Check Difficulty.
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You can use your Domain Authority to determine which Keyword Difficulty ranges
to target. While this is not an exact science, here are some general guidelines:

* Domain Authorities between 0-30 should not target keywords above a

45% difficulty rating.

* Domain Authorities between 30-50 should not target keywords above a

55% difficulty rating.

* Domain Authorities between 50-75 should not target keywords above a

60% difficulty rating.

* Domain Authorities 75+ should still avoid keywords with 65%+ difficulty

ratings.

This is your final step in evaluating the best keywords to select. If your selected
keywords are too difficult, go back to the Google AdWords Keyword Planner and

identify alternate keywords to test.

Good luck keyword hunting!
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