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>  Background Research

> Lead Generating Websites vs. Branding Websites
> Making the Business Case

> Must Have Components — with examples

> Expected Results
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How to Create
a High Growth, High Value
Professional Services Firm
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> Designed to Convey Basic Information
About Your Firm
> Who You Are
> What You Do
> Who You Do it For
> Why Firms Should Choose You
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« Has all parts of a branding website + components to
generate leads

e Can focus on recruiting or generating new leads

* Needs to have certain components to accomplish
those functions

* Are more expensive to plan, design and execute then
branding websites
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1. Pullin qualified web traffic through:
- SEO
e Social
e Linking
e Other Promotion
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Profitability and Online Lead Generation

25.0%

15.0%

Median Current Profitability as a % of Revenue
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Effectiveness Rating: High Growth vs. Average Firms

B High Growth
M Average Growth

Search Engine Optimization
Blogging

Web Analytics

Email Marketing
White Papers, eBooks
LinkedIn

Company Newsletter
Usability Testing
Twitter

Facebook

Pay Per Click

Online Video
Webinars

W e MmeTilegy

Banner Ads
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Effectiveness Rating
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M High Growth
M Average Growth

60 80 100
% of Firms

40

20

(0]
[0}
9
B
o
e
@
o
>
©
[
¥
c
o

Daily
Weekly
Monthly

Web Update Frequency
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 Determine what types of content pieces you are writing
* Whitepapers, research studies, books, etc ¥

* Determine content topics

» Establishes frequency of
posts

* Establish a promotion plan '
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 Adds fresh valuable content
on a daily/weekly basis ¢

 Each post becomes it own
search engine optimized

page

* Blog posts become a major
source of web traffic
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CUSTOMER EXPERIENCE STRATEGY BLOG

APRIL 18, 2013

- . WANT TO RECEIVE NEW
Building Your C -Funct L Cust
E)l(.l;)erlir'legm:grrear:‘oss unctional Customer POSTS AUTOMATICALLY?
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_—a Click here to
~  subscribe.
e

BLOB CATEGDRIES
In Oracle’s white paper, “Seven Power Lessons for Customer Experience Leaders,” lesson - --

number one is "Customer experience is political.” The book states, "A key aspect of your m] Argnmiee £
mission as a customer experience leader is therefore te act as the political champion for |

customer experience.” Choesing your cross-functional team is the first step in giving

~ HPAIFS 20137
—Making the Customer Experience-Vision: a Reality
in.the-Pharmaceutical Industry
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The stakes are high for companies in the pharmaceutical industry. Many of the larger
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* Houses your more substantial content pieces
« Guides
 Books
 Research
* Whitepaper

* Will become the most valuable section of your website

 Each piece of content needs and individual landing page
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About Services Industries Guidance Blog Careers Contact
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« On-Site SEO

« Organization and structure
« Content optimization

 Off-Site SEO
 Social shares
e Links
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e Once you get web visitors to your site they need
to convert

» Typically offer strategies revolve around increasing
engagement and building trust

» Offers need to be tailored to the audience

 Forms and how many fields you will request visitors
to fill out
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About Services Industries Guidance Blog Careers Contact

Case Study

gcomverge

Cherry Sekaert | | gy & Life

We Help Technology Companies Thrive

on the Leading Edge. Let's Talk

Few business sectors are as dynamic and rapidly changing as the technology and life sciences
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“preregistration agreement” or a “post-registration agreement”) is essentially
.. the same thing as a prenuptial agreement or postnuptial agreement.

These agreements are used to opt out of or modify default law related to
financial responsibilities in domestic relationships. Remember, you already
essentially have a domestic partnership agreement, because the default rules
of California serve that purpose. The question is whether that default

CEL T A o0 BT Sl SR

<

How Do | Get a California Domestic Partnership Agreement?

To find out whether a domestic partnership agreement would work for you,
feel free to contact our offices at your convenience. We are always happy to
discuss partnership planning. Email info@heathnewton.com or call
415.398.1290.

# Hingewebsite Categorias: Domestic Partnership
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* Need a tool that will capture and track
all your leads and content

* Nurture leads until they are
ready to buy
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Trust earned.

= FreedMaxick

FBAR Guidance and Solutions from the Get FBAR guidance
International Tax Experts at Freed Maxick

& solutions here.

First Name

Eommlrarsrsaantils = mau et

Reporting Act

| 1[“‘:}“?{\‘ ?" li\ T i

Get a complimentary Trust eamed

'Special Report: FAQs @ FreedMaxick Special Report
Regarding FBAR Filing
e

Financial Reports

FAQs Regarding Report of Foreign Bank and Financial Accounts (FBAR) -
Filing Requirements and Financial Reports

While FBAR reporting requirements
have been in place since 1970, significant revisions to the form and associated penalties for non-compliance have
gamered the attention of many taxpayers and practitioners.

Get this list of the top 33 questions - and answers — tax payers MUST know about FBAR reporting and filing
requirements.

Inside our report:

Who must file an FBAR?

How do filers report their accounts to the IRS?

How does an FBAR filer amend a previously filed FBAR?

What happens if an account holder is required to file an FBAR and fails to do so?
Can cumulative FBAR penalties exceed the amount in a taxpayer’s foreign accounts?
Is an FBAR required if the account generates neither interest nor dividend income?
What are the exceptions to the FBAR filing requirement?

...and more!

HInge



HInge

e Share and promote content pieces

* Directly engage other thought leaders

* Directly engage prospects

 Encourage web visitors to share your content
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; PROFESSICONAL SERVICES MARKETING BLOG ;
§ 5 Tins .for Making PP Landing |
; Pages that Drive Conversions ;
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e Your website must communicate your brand

« Site should still have components of a branding website

« [|tisn’t branding vs. lead generation it is “and”

#Hingewebsite



HInge

e Track what is happening on your website
* How visitors are finding you
 What pieces they are downloading
* What they are doing while on the website
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* Web traffic overall and by source
 Download #'s and sources for content pieces
« Total # of keywords generating traffic

« Keyword clusters
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v For webinar registrants only!

* High growth firms and how you compare
* Your current website approach

* Missed lead generating opportunities
* Your website planning priorities

Respond to email or call:
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£ www.hingemarketing.com/blog
E  www.twitter.com/HingeMarketing
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