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SMPS CEUs 

Hinge is an SMPS Approved Provider of continuing 
education units (CEUs)! 

 Steps: 
1.  Register to attend our no-cost 

webinars  
2.  Attend the webinar 
3.  Email: 

spicking@hingemarketing.com -- 
Subject Line: SMPS CEUs webinar 
credit 

4.  Receive Certificate of Completion 
after attending webinar 

5.  Report your CEUs to SMPS 
 
 



Our Presenter 

Lee Frederiksen, Ph.D. 
Managing Partner, Hinge Marketing 
lfrederiksen@hingemarketing.com 
 
 
Connect with me on LinkedIn:  
in/leefrederiksen 
 
Connect on Twitter:  
@HingeMarketing 
 

Spiraling Up: How to Create 
a High Growth, High Value 
Professional Services Firm 

Online Marketing for 
Professional Services 

Available at www.hingemarketing.com/library 

New Book: 
Professional Services 
Marketing 



Agenda 
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›  Birth of a New Science 

›  Why Now? 

›  5 Key Findings 

›  What They Mean for You 

#Hingescience"



New Book: Professional Services Marketing 
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FREE CHAPTER 
Available for Download  

#Hingescience"



New Science 

›  Based on research 

›  Measurable impacts 

›  Testing 
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Marketing is the single 
most important 
function within a 
modern Professional  
Services Firm.” 
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Why Now? 

›  New generation of buyers and influencers 

›  Technology offers new options 

›  Geography is collapsing 

›  Transparency is a must 

›  Excellence is expected 
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of B2B prospects 
use search engines 
to conduct research. 90 % 
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Of the purchasing 
process happens before 
talking with a supplier. 60 % 
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STRATEGY DRIVES 
HIGH GROWTH & HIGH 

PROFITABILITY 
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›  Narrow focus - specialize 

›  Well understood target 

›  Targeted marketing 
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RESEARCH DRIVES 
GROWTH & 

PROFITABILITY 
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›  Target client 

›  Systematic research 

›  Act on results 
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ONLINE MARKETING 
DRIVES GROWTH & 

PROFITABILITY 
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Must invest in a balanced 
approach. 
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WE KNOW WHAT 
WORKS ONLINE 
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STRONG BRAND 
CREATES VALUE 
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BRAND = Reputation x Visibility 
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›  Visibility lower than reputation 

›  Must increase or maintain reputation 

›  Must touch buyers and influencers 

›  Focus is key 
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WINNERS SELL VERY 
DIFFERENTLY THAN 

RUNNERS-UP 
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›  1. Educated me with new ideas and perspectives 

›  2. Collaborate with me 

›  3. Persuade me we will  

achieve results 

Top 3 Attributes Winners Possess 



Winners 
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Winners! Runners-Up 
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›  Own the dialog to own the solutions 

›  Content marketing sets up successful sales 

›  Re-think selling skills 



Free Marketing Review 
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ü  For webinar registrants only!  
  
›  We’ll discuss: 

•  Your current marketing approach 
•  Missed marketing opportunities 
•  Target audiences and research  
     opportunities 

Simply respond to our follow up email. 
   

 
      



Free Resources 
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  www.hingemarketing.com/library 

“Online Marketing for Professional Services” Book 

“Spiraling Up” Book 

How Buyers Buy Executive Summary 

“Marketing/Communications: Online Marketing” Research Study 

New Book: “Professional Services Marketing” 



Thank you! Questions? 
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Connect with Hinge  
 

         www.hingemarketing.com/blog 

         www.twitter.com/HingeMarketing 

         www.facebook.com/HingeMarketing 

         www.linkedin.com/companies/Hinge 

 

 
www.hingemarketing.com 
703.391.8870 

 

Lee Frederiksen, Ph.D. 
Managing Partner, Hinge Marketing 
lfrederiksen@hingemarketing.com 
 
 
 
Connect on Twitter:  
@HingeMarketing 
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