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Industry Specific Reports
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Research Sample HInge
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Top Ways Buyers Search HInge
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Who is the Competition? Hinge
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Top 10 Selection Criteria

M Buyers
W Sellers

Team Expertise/Skills

Good Reputation

Their Flexibility/
Responsiveness

Good Customer Service
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Good Fit/Share Our Values 2%
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Make My Life Easier 2%
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Senior People 1%
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What Tips the Scale for the Winner?
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Cost/Term .
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Good Reputation

Range of Services Offered

Better Team Chemistry/
Right Values

Size of the Firm

Offered More Value/
Better Value Proposition

Referrals/References
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WORKING WITH
A FIRM
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How Important are the Services that the Firm "
Provides? HInge
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Top 5 Values/Benefits of Service HInge

[hey-Have Becomea

The Quality of Work They
Produce

Specialized Skills &
Expertise

Great Customer Service
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Help Impact My Bottom
Line/Financial Impact
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Does the Firm Do What They Say They Will?
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W Sellers

% Likelihood
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Will Buyers Still be Using Firm in 2-3 years? HInge

% Loyalty
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GETTING MORE
BUSINESS
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Buyers Want More Services

" Buyers
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Are Buyers Aware of All Services?

" Buyers
W Sellers

% Yes
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Probability That Buyers Will Recommend 1]
the Firm Hinge
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Most Recent Referral
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BEST MARKETING
APPROACHES
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Top 5 Marketing Methods HInge
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Use of Top 5 Marketing Methods

Develop Personal
Relationship

Discuss Our Issues & Offer
Solutions

Develop a Reputation for
Producing Results

Personal Visits

Referrals/
Recommendations
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BUILDING
YOUR BRAND
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Reputation vs. Visibility Ratings HInge

B Reputation
[ Visibility

% Very Good

Buyers Sellers
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Free Resources HInge

“Online Marketing for Professional Services” Book

SP!ﬁAﬁNG

“Spiraling Up” Book

How Buyers Buy Technology Services Report
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Free Marketing Strategy Review HInge
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Thank you! Questions? HInge
Elizabeth Harr Connect with Hinge
Pa , H Ma
a @ a N a . b
k H Ma
[ f] a b /H Ma
C T in| /"  a M
@ElizHarr

www.hingemarketing.com
703.391.8870



