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SMPS CEUs 

Hinge is an SMPS Approved Provider of continuing 
education units (CEUs)! 

 Steps: 
1.  Register to attend our no-cost 

webinars  
2.  Attend the webinar 
3.  Email: CEU@hingemarketing.com -- 

Subject Line: SMPS CEUs webinar 
credit 

4.  Receive Certificate of Completion 
after attending webinar 

5.  Report your CEUs to SMPS 
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Agenda 
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›  Research background 
›  Effectiveness of online tools 
›  Lead generation techniques 

•  Overview 
•  Costs & resources 
•  Examples & data 



Research Background 
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Research Background 

Firms that generate 40%  
or more of their leads online 

grow 4x faster than those with 

no online leads. 
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Research Background 
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Research Background 

Firms that generate 60%  
or more of their leads online  

are 2x more profitable than 

those generating less than  

20% of leads online. 
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Research Background 
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Effectiveness Ratings of Online Tools 
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Lead Generation Techniques 

›  Search Engine Optimization (SEO) 

›  Premium Content 
 
›  Social Media 

›  Videos 

›  Pay-Per-Click (PPC) 
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Technique Integration – Results 
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Technique Integration – Results 
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Search Engine Optimization (SEO) 

›  On-Site vs. Off-Site SEO 

›  Drive Prospects To Your Content 

›  Late Stage vs. Early Stage Leads 
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Search Engine Optimization (SEO) 

›  Costs:  
•  Varies Based on Approach  

›  Resources: 
•  MOZ 
•  Google Keyword Tool 
•  Google Webmaster Tools 
•  SEM RUSH 
•  Ahrefs 
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SEO Page Optimization: 
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SEO Links to a Page: 
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SEO Results: 
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Premium Content    

›  Can take many format types as long as they are given 
away for free 

•  Ebooks 
•  Guides 
•  Whitepapers 
•  Research Reports 

›  Generally longer pieces of content with a good amount 
of “substance” 

›  Need to have a professional design to look appealing 
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Premium Content   

›  Costs: 
•  Requires high level of effort to write and design internally 
•  Can outsource the writing and design ~$3,500 

›  Resources: 
•  Hinge’s library 
•  Content Marketing Institute 
•  Marketing Profs 
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Premium Content – Download Landing Page  
  

 
 

  

22	  
#hingeonline"



Premium Content – Ebook Content    
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Premium Content – Website Offers   
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Social Media 

›  Online networking is very similar to traditional networking 

›  Traditional networking replicated online 

›  Build your reputation and referral network online 
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Social Media 

›  Costs: 
•  Can make an impact with 30mins a day 
•  For greatest impact need to produce content and share 
•  Can outsource pieces or whole process to agencies 

 

›  Resources: 
•  HootSuite/Tweetdeck 
•  Topsy 
•  SocialMention/Radian6 
•  Feedly 
•  Addvocate 
•  Klout 
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Social Media – Sharing Blog Content 
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Social Media – Blog Post with Offers 
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Social Media – Linkedin Groups for Networking 
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Videos 

›  Can explain complex services using video (especially 
useful in technology space) 

›  Video testimonials are great for increasing trust with 
audiences 

›  Introduce team members so prospects start getting 
comfortable with your organization 

›  Video’s are great tools for SEO & Linkbuilding 
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Videos 

›  Costs: 
•  Some videos can be done for free 
•  Hiring a professional can cost between $3,000-$50,000 
•  Pretty high level of internal effort 

›  Resources: 
•  Digital Accomplice 
•  Jeff Bulas 
•  HubSpot 
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Videos – Thought Leadership Videos   
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Videos – Video Case Story   
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Pay-Per-Click (PPC) 

›  Organic vs. Paid Search  
Marketing 

›  Immediate Results 

›  Direct Traffic To Specific 
Landing Pages 

›  Easily Calculate ROI And 
Tweak Strategy 
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Pay-Per-Click (PPC) 

›  Costs (vary by industry): 
•  Accounting: ~$2.07/click 
•  Management Consulting: ~$2.26/click 
•  A/E/C: ~$0.63/click 
•  Technology: ~$4.09/click 

›  Resources: 
•  Google 

›  Google Keyword Planner 
›  Google Adwords 
›  Google Analytics 
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Pay-Per-Click (PPC)  Ads 
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Pay-Per-Click (PPC) – Content Landing Page 
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Pay-Per-Click (PPC) – Consultation Landing 
Page 
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Free Online Lead Generation Strategy Review 
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ü  For webinar registrants only!  
  
›  We’ll discuss: 

•  How you’re using online lead generation techniques, and 
how to use them more effectively 

•  How to increase web traffic with these online tools 
•  Best practices to pre-qualify leads 

Simply respond to our follow up email. 
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Free Resources 
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“Online Marketing for Professional Services” Book 

“Spiraling Up” Book 

How Buyers Buy Executive Summary 

Online Marketing Research Study 

New Book: “Professional Services Marketing” 



Thank you! Questions? 
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Connect with Hinge  
 

         www.hingemarketing.com/blog 

         www.twitter.com/HingeMarketing 

         www.facebook.com/HingeMarketing 

         www.linkedin.com/companies/Hinge 

 

 
www.hingemarketing.com 
703.391.8870 

 

Lee Frederiksen, Ph.D. 
Managing Partner, Hinge Marketing 
lfrederiksen@hingemarketing.com 
 
Connect on Twitter:  
@HingeMarketing 
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Lee Eliav 
Online Marketing Manager, Hinge 
leliav@hingemarketing.com 
 
Connect on Twitter:  
@Eliavl89 


